Celebrate
the arrival!

Giftdrop is a service that enables people

to purchase a gift for their loved one who is travelling.
The traveller will be surprised by this gift at their
arrival, where Vanderlande’s Fleet bagrunner
technology will be used as a carrier to hand over

the gift. A gift that is composed and packed by the
local shops in the airport.

code to know more.

Horizon 1 Horizon 2

Proof the FLEET
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Giftdrop is a strategic stepping stone to...

e
@ e

<

>

-

bag runner.

Facts analysis.

New Distribution Capability Exchange, a
platform that enables APl connectivity

between airlines and sellers is already in use.

IATA announced mandate for RFID inlays in
all baggage tags from 2020.

Horizon 3

Improve reclaim
experiences.

Facilitate revenue
opportunities.

In an Airport like Schiphol passengers can
claim baggage 20 to 30 minutes after
arrival at Schiphol.

85 million passengers are predicted to be

flying to Schiphol by 2025.

Horizon 4 Horizon 5
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Build B2C

relationship.

New claim area at Schiphol is opening in
2023 and it will have conveyor belts.

Schiphol NPS score is 52 for the waiting
time reclaim Schiphol.

Establishing the service Gift on the conveyor belt Fleet Giftdrop Fleet flexible belt

é’ Earn money to support concept Prepare back-end fleet operation
g Gain end consumer insights Surprise experience to consumer
= Test and Improve Concept
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= Collect Purchase Behavior Data
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Arrived passenger receives Arrived passenger receives
message with coupon to collect message that a gift will be waiting
gift at store. on the belt.
API to integrate service with other platforms.
Technology
Plaform to provide the service.
=
= Fleet transport gifts to belt.
=  Backend
=
o Gift pick-up in store. Gift pick-up in the belt.
=]
Fleet promotes the service on top of the belt
Channels Notifications with barcode.
Collaborate with airlines (e.g. KLM or Delta)

2 Parterships A : :
= Collaborate with Airport shops to build the gift packages.
>
=
£ Internal FLEET department starts planning logistics.

Target Group Solo-travel arriving Schiphol

Automation of passenger experience

Careful and secure gift handing

Use collected data to improve

M

Arrived passenger who received
a gift message can collect the gift
at the ‘Gift pick-up’ place by
scanning his code.

Fleet transport gifts
to a specified reclaim area.

Gift pick-up in a specified area.
Fleet as the brand mascot.

Message informing pick-up location

Barcode at the boarding pass (Security vaucher)

Giftdrop team on-site.

Careful and secure luggage and gift handing

Automation of passenger experience
Flexible space solution
Personalization of the service Personalized and value added service

Diversify end to end solutions.

Fleet replace the existing luggage belt for all
the luggage. It will carry luggage with
added gift or purchased tax-free goods.

Arrived passenger who received a gift
message, collect the gift and luggage
in a single go.

RFID on bag to know what bag the gift belongs.
Platform provides personalized service Tax-free online catalogues added.

Gift pick-up with code scanner

Fleet replace the reclaim belt and drive away
when bags are collected.

Fleet drives gifts and luggage to
a specified reclaim area.

Gift pick-up a specified area. More storage place in luggage hotel.
Ingredient Brand.
Message informing pick-up location

Tax-free e-<commerce

Tax-free shops in diferent Airports

Collaborate with Airport and shops to provide personalized service.

Vanderlande team on-site.

Specific groups defined by data. Open new markets.

FUTURE
VISION

Fleet as the smart
mover of goods
at the airport.

Purchased goods (e.g. tax-free, food,
currency exchange, tourist information)
are added to the luggage at the place

of destination.




